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I xoOEXZEHES, BE (1~20) ICEAEL &H, *EHOOVAEFEAIC
FEDFHBDTEEICE L,

. ) . . .. .
The 21st century is seeing the (a gradual decline of traditional business

models and the rise of *innovative new (1)ones. Advances in technology are

driving shifts in product development, marketing, and distribution. One

( \/crowdsourcing," which uses the power of the

Internet to invite thousands or even millions of people to participate in a

such popular *innovation is *

task.

Traditionally, companies have . operated with a limited ( 3 ) of

(b
people, with jobs performed by *in-house staff or outside *contractors.
Thanks to the Internet, companies can reach out to anyone with the
necessary skills, regardless of his or her (4 location. That can mean working
on (5:everything from an *ad campaign to a poster (c>dLsigg to the invention
of a new product.

The most basic type of crowdsourcing involves setting up and
maintaining an *app or website, with goods or services © provide by the site’s
members. For example, on (7iStockphoto, members submit photographs
which are placed on an easily *searchable website. When a client pays for
a photo, a percentage of the earnings goes to iStockphoto, and a percentage
goes to the photographer. Many other types of companies, including
T-shirt makers (such as Threadless), music sellers (such as ArtistShare), and
design firms (such as crowdspring and Fiverr) use the Internet to match
talented ( 8a ) with ( 8b ).

Yet crowdsourcing doesn’t have to <9a:make up a firm’s entire business
model. It can also be used by traditional businesses on a case-by-case basis.

One striking example is in corporate R&D. During a product’s

development cycle, companies regularly (g COME ACToSS difficult problems
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which could take a lot of time and money (1o)S°lve *in-house. But there are

millions of smart people around the world, and there’s a good chance one of

(u:them can solve the problem. That’s where websites like Wazoku Crowd

come in. Companies like Novartis and ( d1government agencies (lzsuch as

NASA post challenging problems related to science, business, and other

fields on the site. If a site member (go£Omes up with a solution (which

happens more than 80 percent of the time), he or she can earn $20,000 or
more. Wazoku Crowd has awarded more than (13:$60 million to brilliant
challenge solvers.

Some companies have taken crowdsourcing to another level by
*partnering with consumers in the creation of new products. In one case in
Japan, instant noodle maker Acecook invited people to submit recipes for
new flavors. In another, beverage giant Calpis welcomed *submissions for
new drinks. In both cases, which used the social networking site Mixi to

attract participants, the winning ( 14 ) were made into new products.

This type of innovative strategy helps firms come up with great new

(15)
products while building *brand loyalty through customer participation.
Crowdsourcing isn’t for every business, but when it works, it can work
extremely well, and it can even be fun. Consider the *juggernaut toy
company Lego. Through (wtheir Lego Ideas program, lovers of the brick

toys submit ideas for new sets. If the idea meets Lego’s guidelines and is

popular enough, Lego produces the set, and the designer earns a percentage

of the profits. Cases like these show , [ attractive / crowdsourcing / is / so

17)
/ whyl. There are talented people all over the world (e 2AZEr to display

their skills and solve problems, and qgrore often than not, they’ll do the job

cheaply. Sometimes, theyll even work ( 19 ).
(Andrew E. Bennett, Reading Fusion 1 (2" Edition), HZ %)

7 : innovative [E#H Y7 |, innovation [EH ], in-house staff [fEHN A % »

7 1, contractor [###, Fit¥#E |, ad campaign [JAEF v v _— ],
app [ 77— 3 ], searchable [MZT#EZ |, in-house [#LN T,
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FREN ), partner with [~ & F %A, submission [$#£%], brand
loyalty [ 75 ~ F~® B30 ], juggernaut toy company [ B AIt B &4t

1 T#HE(Lone DNEFL L THRIBULDDET ~U N 6EY, iLF5T
B2 Lo
7 advance A business model 7 decline

2 TFH#ER(2) crowdsourcing DB E L TR D BEYULRDIDE T ~ b &
O, BETEZ Lo
T AYE—%v bONEFAL, MF, H5VMTEHFADAX 25
ATEMEEL LD
A4 FRECEVHEOAT, HEVIIMMEIADAALDERT A V5 —

v bOh
7T, HECIIMERTADAL P MEREL V5 =2y bOS
fE )t
3 M (3 ) ICABRELLTHRIVBELLIDE T~ 06 RY, L5
TEZ Lo
7 number A quality 7 worker
4  THEER(4) location & TR D BRIV DE T~ 5EY, SLHFTEZ
Lo
7 age A place 7 sexuality

5 THEEN5) everything D EAEFI & L TALHIZEITONTWEH D% 3
D, HERFETEZ Lo

6 THER6) provide %, SCEMIZIEL WRISEZ#R Lo
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7 F#RER(7) iStockphoto DFHEAE L TR D BELB L b DE T ~T 6 EU,
FETEZ Lo

T BEPTTIAINrOEEZBALLASER, Zo—H2
iStockphoto |2, —#AIEEFRIZAT

A BEZEK) iStockphoto IZFKFho 72BE 12N A, BEEN Y2 7THA b
B EN-EEREA L7724 b iStockphoto 1247 <

v FHBEEY =2 T A MCBEEEE T 572912 iStockphoto 1284
X, FO—EPEERICKIbNIS

8 ZM ( 8 ) & ( 8 ) ICAZHEFEOMAGDLEEL L THROEY

RYDET~IhHEY,
7 8a : clients
4 8a : musicians

7 8a : people

FLETCEZ Lo
8b : earnings
8b  instruments

&b : buyers

9 THHE(92) ~ (9c) DFEA L b BIRANE L b DR ZNBNT ~ 77 405 %
O, EETEL L.

9a : make up

7 conceal A form 77 purchase
9b : come across

7 avoid 4 encounter 7 overcome
9c¢ : comes up with

7 finds 1 follows ¥7  solves

10 FHRENO solve % THIICE LIS H SRS 0% T~ 9B HEV,
RETHERL L.

7  solved A to solve

solving 7
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11 F#EERAD) them 2R T NAEZ HAFETE 2 Lo

12 T#EW such as & IFIZFR LERTHW LN TW
WLT1ETET,

L%, FUBEDND

13 THEER) $60 million DEEE % EEFETEIT,

14 Z2f (14 ) ICAZFEELELTRDELLZDDET ~T 0 6EL, iLs
TEHZ Lo
7 consumers A participants 7 submissions

15 TH#REER1D

AL LTROELEZDDOZT ~T 0 HEL, L5 TER Lo
7 EEIEFRNLFRHGTERETLIET, BEOT T Y FEWLA
R

14 BEROZMzRET LI LT, EEORFIINTLET TV FE
R

p}ijz L‘
v EBEOSMEELTT I Y FERLEFHOD RIS
Wmr EAHT DI

/n,._L

Sh, REMENH
(ZAXALD

16 THREWOOBHE LTE>TVS L

ES TS bDE T~ h 5B, BETEL L.
7 LvITuy I EFEORELDOVPERICEEINSL L, FOF
wO—MWERFENZITIS

4 L3700y 7 BFHEORELLZDON, HAOHEEISHE->TBY
PONKDBHNIIEEI NS

7 LITay s OFEmOPTARDDH 72 b DEFE LIAER
HADBEIIE > THIBZD—E ZZ RN S

17 THEWD [ ] Aok, BWRIES L) IZE~NER Lo
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18 THEWDOERE L THRIBELEZLDE T~ T LR,

7 o wodh kD 1 Bx

L TER Lo

Y W TWOBE

2!

aul

19 Z=H (19 ) ICABEAE L TRIBELRIDZ T~ 06, ;L

712'3.

TEZ Lo
7 by free

A for free

77 in free

20 TARER(2)~(e)DHEEIZOWT, THRHEOEEFNPFLLDE T ~IhbZ

n
(a)

TR, BEFTEZ L
gradual

7 advance A challenge
operated

7 across A4 around
design

7 decline A extremely
government

7 customer A product
eager

7 client 4 earn

problem I take

giant I participate
reach I traditional
power I photograph

extremely T rise
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I koEXEHH, BB (1~11) ZZAL &8, *HOOVWAEMIIC
BEFHBZDTEEICE L,

Li: Hi, Shinzo. How are you these days? (1;‘1 [ for / haven’t / long

time / seen / such a / you J.

Shinzo: ( A ). I saw you last when we were *undergraduates at the
University of Chicago 20 years agol

Li: (Z)Now each of us is married with two kids.

Shinzo: That'’s right! I came to Dazaifu Tenmangu to pray for ( 3 ) of
my kids because he is going to take a university entrance
examination.

Li: ( B ) ( 4\rW hat does this shrine have to do with examinations?

Shinzo: Tenmangu is famous ( 5a ) being dedicated ( 5b ) a person
who is known ( 5c ) the god of learning.
Li: So you pray for ( 6 ) success, and maybe your wish will be
mg@n_ted?
Shinzo: Exactly! The shrine was built over the grave of Michizane. This
shrine is also known for 8 its wonderful *plum trees.

)_

Li: ( C ). Let’sgoandhave alook at 0 them!

(REEFMZE, Hospitality English, =154t)
7 : undergraduate [ K&A4E, ZFE%4 |, plum tree [HEDOK |

I FREUZ TOSLED ] LLIBEOXICAZ LI, [ ] WO
FEE LB L

2 THEHCOEKRE LTHRIBEULDIDET ~UnbLEY, L5 TEZ Lo
T ERENFIWFHEEL TCZADTFHELETT,
1 SRBEVCAOTHELEEELTVET,
7 SR DR FIRAEE L T AFHEIVE T,
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HRELTHROBELE LR LD T ~ U HED,

LA
TEZ Lo
7  both A either 7 one
4 THEGORE LTRIBELLIDET~TNHEY, L5 TER L,
7 ZOMIEAHERE EALBEREH LD ?
4 COMFITIZEABRIZZ DA T20D AR TR H LD ?
7

C OMAIIEBRICNL T 5720122 LTI %R 62 0wo ?

5 22 ( Ba ) ~ ( bc ) ICABEOMAEDLELE L THROELL D
DET~7hLEF, L5 TER L

7 a.as b. with c. to
A a.for b. to C. as
7 a.with b. by c. for
6 ZMl (6 ) ICAZHMEELTHLELLLOE T ~uH R, &
FTER L

7 academic A economic 77 religious

7 FAHREN7) grant DEFEE LT, RDELLIDET ~ IR LRED,
TEZ Lo

p=(1l|
cu
i

7 to believe that something is true without making sure

A

to give someone something or allow them to have something that
they have asked for

77 to admit that something is true although it does not make much

difference to your opinion

8 THEB)its ART O DEERLHDNLEL TEHIT,

9  THE9) them 2VRT D DEALHALIEL THIT,

=
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10 2/ ( A ) ~( C ) CAZBRVERLGLET~UDbENETN

11

B, B TER Lo
7 Sounds interesting.
4  Why?
7 Yeah, indeed.

ROT~TIZBH LT, AXDODAFL—BHLTWEH0IZ0%, —HLT

WRWEDIZX ZDUF o
7 Li & Shinzo I RFDRLROBHEZ 572,

A4 L3O E RA7-OICKERRBE KTV,

Y REWRKWMEIEFREEDERO LIZET

LN TW5b,
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